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Standard View of Communication:
• Transportation
• Pipeline
• Transmission

Vs.

Media Ecology View of Communication:
• Transformation (Marshall McLuhan) 
• Resonance (Tony Schwartz)
• Ritual (James W. Carey)
• Environment
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Neil Postman
Media Ecology

the study of
media
as

environments



Neil Postman
“An environment is, after all, a complex message
system which imposes on human beings certain
ways of thinking, feeling, and behaving. It structures
what we can see, and say, and, therefore, do. It
assigns roles to us and insists on our playing them. 
It specifies what we are permitted to do and what
we are not.”
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üthe conditions of life on earth
üthe conditions we create

“All forms of life modify their contexts”
⎯Lynn White, Jr.



Conditions

we create
the conditions that

condition us



John Culkin

we shape our tools
and thereafter
they shape us

the medium is the message
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+
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Four Basic Types of
Media/Environments/Conditions

üSymbolic
üTechnological
üBiophysical
üSpiritual





Understanding
Media
=

Understanding the
Human Condition
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The Message of the Medium:

üRules

üNegation

üEmpathy
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Oral Media Environment:
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üstrongly adhered to
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Ethics
Chirographic/Typographic Media Environment:
üabstract (e.g., commandments, philosophy)
üuniversal
üindividual decision-making (conscience)
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Ethics
Electronic Media Environment:
üconcrete (e.g., audiovisual media)
üimages eliciting moral outrage
ürelativism
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Media Ecology Ethics

“The ends cannot justify the means, for
the simple and obvious reason that the
means employed determine the nature
of the ends produced.” ⎯Aldous Huxley
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how?



Technological Imperative

efficiency
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meta-means
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Media Ecology Ethics
üQuestions
üContext
üBalance
üChange, Transformation and Evolution
üProgress
üTruth, Facts, Science
üTime
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